The study aimed to identify the impact of social media websites on the moral and social behavior of the students of Jordanian universities. A questionnaire was adopted and distributed among 1000 students from Jordanian universities. The Statistical Package for the Social Science version 23.0 was used to analyze the data. The findings of the study indicated that the social media websites (Facebook, Twitter, YouTube, and WhatsApp) have an impact on developing the moral and social attitudes of the students of Jadara University of Jordan, there are differences in the responses of the sample of the study concerning the development of the moral and social attitudes due to gender, age, qualification and knowledge of English language and academic level control variables. The study recommended controlling the social media websites and spreading the awareness among students about the importance of using social media websites and not sitting for long periods because of health risks, reducing their negative effects, wasting of production capacity resulting from webaddiction that may cause wasting their future.
Introduction
In the past, the social communication of people depended on face to face meetings. With the development of culture and science, human communication capabilities increased with lack of dependence on the direct, face-to-face relationships (Alshare, 2018; . Regardless of the form of the techniques used in communication, it is important to focus on the role of the communication processes as an indispensable activity in asserting the social existence of man (Ahmed, 2013; Al-Salaymeh & Alkhawaldeh, 2019; Al-Zawahreh, Mahmoud & Alkhawaldeh, 2018) . However, the conflicting beliefs and ideas crashed resulting in disputes and conflicts with the birth of the human society; they were developed into cultural hostilities based on ideas' confliction. Therefore, the emergence of a science examines that the dynamics of interaction among individuals despite their differences, and attempts to establish bases for understanding and communication that may reduce both time and effort (Abed, 2012) . The technological progress, uncountable dimensions, elimination of borders and the close distances made the world a small village for the students that cause exchange in culture and information, particularly in a fast technology, introducing both good and bad things to the consuming community as well as universities that are far from some ethical, social and cultural standards Eneizan et al,. 2016a; Eneizan et al,. 2016b ). One of these technologies include the social media websites (Facebook, Messenger, Twitter, YouTube, WhatsApp, etc.) which used by the clear majority of young adults (Alshare, 2010; Fuchs, 2017; Gahagan, Vaterlaus, & Frost, 2016) . A communication revolution brought a great transfer in the world of communication, which contributed to changing the consumption patterns, especially the moral and social patterns among students. The social media websites, especially Facebook, have played a prominent role in the political, economic, social and moral aspects of the life of human societies around the world. Their impact has become evident to all citizens in all walks of life since many students are linked to such social media websites regardless of their pros and cons. Most Arabs, for example, use the Internet to chat with their friends or find new friends compared to other people who use the Internet for other purposes such as learning, electronic shopping or other beneficial purposes (Eneizan et al,. 2016a; Eneizan et al,. 2016b ). Accordingly, it could be said that there are positive and negative aspects for the social media websites, especially on the moral and social aspects of communities, particularly the students who represent the study sample.
Problem Statement
Social networking websites are one of the big issues (Al-Smadi, 2017; Light & McGrath, 2010) . The problem of the study is highlighted by the ambiguity that reveals the social media websites towards the social and moral responsibility that is associated with the students in general and the Jordanian students in particular. It also underscores the lack of awareness of the risks that might affect the community and resulting from some wrong behaviors despite the positive marketing aspects done by the social media websites. The social media websites may play an important marketing role towards the social and ethical responsibility through the establishment of pages focusing on the social and moral issues of students, working on marketing and developing them.
Objectives of the Study
The study seeks to achieve the following objectives: 1-To investigate the impact of social media websites (Facebook, Twitter, YouTube, and WhatsApp) on the moral and social behavior of Jordanian students. 2-To differentiate the impact of social media websites among control variables of (income, age, culture, and gender) and the development of the moral and social behavior of the Jordanian students.
Study Hypotheses
• There are statistically significant differences between the social media websites (Facebook, Twitter, YouTube, and WhatsApp) and the development of the moral and social aspects of the Jordanian students. • There are statistically significant differences between the social media websites (Facebook, Twitter, YouTube, and WhatsApp) due to the control variables of (age, income, culture, and gender) and the development of the moral and social aspects of the Jordanian students.
Sub-assumptions of the main hypothesis:
1. There is no statistically significant relationship between the social media websites (Facebook, Twitter, YouTube, and WhatsApp) due to age variable and the development of the moral and social aspect of the Jordanian students. 2. There is no statistically significant relationship between social media websites (Facebook, Twitter, YouTube, and WhatsApp) due to the income variable and the development of the moral and social aspect of the Jordanian students. 3. There is no statistically significant relationship between social media websites (Facebook, Twitter, YouTube, and WhatsApp) due to culture and the development of the moral and social aspects of the Jordanian students. 4. There is no statistically significant relationship between the social media websites (Facebook, Twitter, YouTube, and WhatsApp) due to gender variable and the development of the moral and social aspects of the Jordanian students.
Literature Review Lau (2017): "Effects of social media usage and social media multitasking on the academic performance of university students." The study examined whether and how social media usage and social media multitasking predict academic performance among university students in Hong Kong.
The study found that using social media for academic purposes was not a significant predictor of academic performance, whereas using social media for nonacademic purposes (video gaming in particular) and social media multitasking significantly negatively predicted academic performance. Alarabiat and Al-Mohammad (2015): "The Potential for Facebook Application in Undergraduate Learning: A Study of Jordanian Students." The purpose of study was to explore the current and potential use of Facebook for learning purposes by Jordanian university students. Findings indicated that the vast majority of Jordanian students had Facebook accounts and Jordanian students had a positive attitude toward the use of "Facebook groups" as an educational tool. Raafat (2014): "The impact of using the pre-ethical social networking websites of the Saudi youth: a field study". This study aimed at identifying the impact of social media websites on the ethical values of the young Saudis. It indicated that the networks under study had an impact on the ethical behavior of the Saudi youth and influenced the ethical and moral values. It recommended the need to pay attention to the danger of such networks on the impact of social and ethical values, especially violence and the negative concept of self. Al-Citi (2013): "The impact of social networking websites on the students of schools and universities: negatives, solutions, and suggestions." The study aimed to identify the impact of social networking websites on school and university students. The results of the study showed that the social networking websites caused a qualitative change among students at school and led to a decrease in their educational achievement due to their preoccupation, online games, and internet as well as an increase in the phenomenon of violence and cheating among them. It recommended using tools to punish those who break the moral and social aspect in addition to cheating at the exams. Ahmed (2013): "The housewife's use of the social networking website (Facebook) and its relation to her different roles." The study aimed to identify the impact of Facebook on the roles done by women according to a group of social and economic variables. The study concluded the presence of a positive and correlational relationship between the family use of the social networking website (Facebook) and its relationship to the different roles. Awad (2013): "The impact of the social networking websites on the development of social responsibility among youth/ the youth council experience as a model". The study aimed to examine the impact of social networking websites on the development of social responsibility on the youth group. The social responsibility scale was applied before and after the exposure to the social networking websites. The study concluded that there were statistically significant differences from the mean degrees of the members of the experimental group before and after the program in favor of the group after applying for the training program. It also showed that there are no statistically significant differences between the mean degrees of males and females in the experimental group on the level of social responsibility after applying for the program. The study recommended educating the youth on the role played by the social networking websites and their impact on developing their personalities as well as the optimal use of social networking websites. Hafez (2011): "The university youth communication through social networks: a social phenomenon or a technical necessity". The study concluded that the youth's addiction of spending more time using the social networks led to decreased friendly relations at the level of the family and the community as a whole; it also led to a decline in the personal communication with others, the socalled phenomenon of social alienation. Vansoon (2010): "The impact of using social networking websites on social relationships". The study was conducted on 1600 users of the social networking websites in the UK. It concluded that more than half of the adults using social networking websites spend more time than with their families or friends in addition to the fact that such websites changed their social lives and behaviors.
Research Methodology
The study's population consisted of university students. The questionnaire was distributed to (1100) male and female students at Jadara University through a simple, random method of different levels of specialization and study; (1045) questionnaires were retrieved. After reviewing the questionnaires, the researcher excluded 45 questionnaires due to their incomplete data as well as (1000) questionnaires due to the lack of seriousness in filling them; therefore, the total number of the members of the study sample was (1000), male and female. The percentage of distribution of the sample members according to the variable of male gender was (56%) while it was (44%) for the female gender. The highest percentage of the distribution of the sample members according to the variable of knowledge in English was (72%) for the excellent level, while the lowest percentage was (8%) for the weak level.
Method and Procedures
To analyze the data and test the hypotheses of the study, the researcher adopted the Likert fifth scale in answering the questions. Regarding the limitations adopted by this study when commenting on the arithmetic mean of the variables contained in the study model, the researcher determined the degree of approval through three levels (high, medium, low) according to the following equation: Length of the period = (the upper limit of the alternative -the lower limit of the alternative) / the number of levels (5-1) / 3 = 4/3 = 1.33. Thus, the levels are as follows:
• Low approval level (1-less than 2.33).
• Medium approval level (2.33-less than 3.67).
• High approval level (higher than 3.67-5).
Tool Validity and Reliability
To confirm the validity and reliability of the tool, the researcher subjected it to a group of tests, most important of which are: 1. Virtual honesty test: the questionnaire was presented to a number of professors of Jordanian public and private universities of experience and competence; their viewpoints were considered then the corrected correlation coefficient was calculated (0.85). 2. Reliability: In order to test the reliability, the researcher applied the study tool to a sample of 50 male and female students from outside the original study sample. The researcher used Cronbach Alpha coefficient for the internal consistency. The value of Cronbach Alfa was (0.84), which is good for the purposes of circulating the results of the current study; the percent accepted for circulating the results of such studies is (0.60).
Results and Hypotheses Testing First hypothesis:
There is a statistically significant impact at the level of significance (α = 0.05) for the social media websites (Facebook, Twitter, YouTube, and WhatsApp) in developing the moral and social aspect of the students of Jadara University. The arithmetic means and standard deviations of the answers of the members of the study sample were extracted for the items of the social networking websites in the development of the moral and social aspect, and One Sample T-test was applied to test the first hypothesis of the study, tables (4-5) illustrate this. You feel that social media websites allowed me to speak frankly at various places more than face-to-face communication. The above table shows that the arithmetic means of the answers of the study sample on the items of the "social media websites in the development of the moral and social aspect" ranged between (2.70-3.92). Item (1) which states "The social media websites contributed to developing the moral and social aspects," ranked first by an arithmetic mean of (3.92) with a high evaluation degree. While item (11) which states "The social media websites have changed my ethics and my relation with others negatively" came in the last rank with an arithmetic mean of (2.70) and a medium evaluation degree. The arithmetic mean of the field as a whole was (3.34) by a medium evaluation degree. 
Degrees of freedom

Statistical significance
There is a statistically significant impact at the level of significance (α = 0.05) for the social media websites (Facebook, Twitter, YouTube, and WhatsApp) in the development of the moral and social aspect of the Jordanian students.
3.34 0.59 3.55 999 0.00
In the previous table, there is a statistically significant impact at the level of (α = 0.05) for the social media websites (Facebook, Twitter, YouTube, and WhatsApp) in the development of the moral and the social aspects of the Jordanian students. The value of (T) was (3.55), which is statistically significant at the level (α = 0.05) and the standard grade of the fifth gradation was (3). Accordingly, the hypothesis is accepted in its fixed form and the alternative formula is rejected. Second hypothesis: There are statistically significant differences at the level of significance (α = 0.05) in the viewpoints of the members of the study sample on the impact of the social media websites (Facebook, Twitter, YouTube and WhatsApp) in the development of the moral and social aspect due to the personal variables of (gender, age, school year, degree and knowledge).
To validate this hypothesis, Independent Samples T-Test was applied on the impact of the social media websites (Facebook, Twitter, YouTube, and WhatsApp) in the development of the moral and social aspect as a whole according to the variable of (gender and degree). ANOVA analysis was also applied on the impact of the social media websites (Facebook, Twitter, YouTube, and WhatsApp) in the development of the moral and social aspect as a whole according to the variables of (age, income, and culture). Tables (6-13) illustrate this. The previous table shows that there are statistically significant differences at the level of significance (α = 0.05) in the responses of the sample members on the item of the development of the moral and social aspect due to the variable of gender, in favor of males by an arithmetic mean of (3.52) and for the females (3.11). The previous table shows that there are statistically significant differences at the level of (α=0.05) of the responses of the students on the impact of the social media websites (Facebook, Twitter, YouTube and WhatsApp) in the development of the moral and social aspect depending on the different age, where the value of F was (26.68), which is a statistically significant value. To find out the sources of these differences, the Scheffe method of post hoc comparisons was applied as shown in the 3.31 0.60* 26 and above 2.71 * Statistically significant at the level of (α = 0.05). The previous table shows that the sources of the differences were between the age groups of (18-22 and 26 and above) for the benefit of the age group (18-22 years) by an arithmetic mean of (3.39); however, the arithmetic mean for the age group (26 years and above) was 3.31. There were differences between the age groups of (22-26 years, 26 years and above) for the age group (22) (23) (24) (25) (26) by an arithmetic mean of 3.31. The previous table shows that there are statistically significant differences at the level of (α = 0.05) for the responses of the students on the impact of the social media websites in the development of the moral and social aspect according to the different academic level where the (F) value was (19.73), which is statistically significant. To find out the sources of these differences, the Scheffe method of post comparisons was applied. Table ( 10) illustrates this. 3.20 0.09 fourth year 3.29 * Statistically significant at the level of (α = 0.05). The previous table shows that the sources of the differences were between the levels of the school year (first year, third year) for the benefit of the school year (first year) by an arithmetic mean of (3.57). However, the arithmetic means of the level of the school year (third year) had an arithmetic mean of (3.20), while the source of the differences between the levels of the school year (second year, third year) was for the benefit of the (second year) by an arithmetic mean of (3.52). The previous table shows that there are statistically significant differences at the level of (α = 0.05) in the responses of the sample of the study on the item of the impact of the social media websites (Facebook, Twitter, YouTube, and WhatsApp) in the development of the moral and social aspect due to the variable of academic qualification. The (T) value was (3.41), which is statistically significant for the benefit of the (MA) degree by an arithmetic mean of (3.63), while the arithmetic means of the (BA) degree was (3.32). The previous table shows that there are statistically significant differences at the level of (α = 0.05) for the responses of the students on the item of the impact of the social media websites (Facebook, Twitter, YouTube, and WhatsApp) in the development of the moral and social aspect according to the difference in knowledge of English language. The (F) value was (80.43), which is statistically significant. To find out the sources of these differences, the Scheffe method of post hoc comparisons was applied. The previous table shows that the differences among the knowledge levels (excellent, weak) were for the benefit of the (excellent) level by an arithmetic mean of (3.77). While the arithmetic means of (weak) level had the arithmetic mean of (3.15). The results also showed that there are differences among the levels of knowledge (excellent, medium) for the benefit of the (excellent) level where the arithmetic mean of (medium) was (3.24).
Results
After conducting the statistical analysis of the responses of the sample members regarding the study tool, the following results were obtained: There is a statistically significant impact at the level of significance (α = 0.05) for the social media websites (Facebook, Twitter, YouTube, and WhatsApp) in the development of the moral and social aspect of the students of Jadara University. There are statistically significant differences at the level of significance (α = 0.05) in the responses of the study sample on the development of the moral and social aspect due to a variable of gender in favor of males. There are statistically significant differences at the level of (α = 0.05) for the responses of the students on the impact of the social media websites (Facebook, Twitter, YouTube and WhatsApp) in the development of the moral and social aspect according to age variable for the benefit of the age group (18-22 years). There are statistically significant differences at the level of (α = 0.05) for the responses of the students on the impact of the social media websites in developing the moral and social aspect according to the school year variable for the benefit of the school year (first year). There are statistically significant differences at the level of significance (α = 0.05) in the responses of the members of the study sample on the field of the impact of the social media websites (Facebook, Twitter, YouTube and WhatsApp) in developing the moral and social aspect due to the variable of academic qualification for the benefit of (MA) degree. There are statistically significant differences at the level of (α = 0.05) for the responses of the students on the field of the impact of the social media websites (Facebook, Twitter, YouTube and WhatsApp) in the development of the moral and social aspect according to the variable of knowledge of English language for the benefit of (excellent) level.
Recommendations
Considering the results, the researcher recommended the followings: Establishing the controls of using social media websites that are suitable with the values of our societies, customs, cultures, and traditions. Also, spreading awareness among the students of both the public and private universities on the importance of using social media websites properly. Moreover, controlling the movements of students on social media websites and using controls to reduce the non-ethical uses in the educational aspect (cheating). In addition, paying attention to spreading scientific and targeted websites among university students to reduce the negative effects of social media websites. Furthermore, educating the university students on using social media websites so that they would not suffer from (addiction to the social media websites) leading to the loss of their future. Finely, spending less time using social media websites due to their health risks and a waste of production capacity because of the addiction it may cause.
